
Brand Personality

Amazon.com

Graphic
Novel

#1

USA



Amazon.
com

 

2



A big welcome to your BAV 
Amazon.com PersonAlity 
GrAphic Novel. Before we start 
looking into Amazon.com a 
word or two about BAV.

BAV’s data bank covers 57,000 
different brands around the 
world and holds 14 billion data 
points.

Yes, you read that 
correctly, 14 billion!
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We also have a mass of other insights into our 
57,000 brands but let’s look at one in particular...

All that data and all that knowledge helps us get a 
comprehensive understanding of a brand’s PersonAlity.

Brand Personality.
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Appreciating a brand’s personality is the first building 
block into gaining a true understanding of what makes 
a brand tick and how consumers relate to it.

So right now, buckle up and get ready 
to read Amazon.com’s brand personality 
story.
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At BAV we measure 
brands under 10 different 
personality types, we call 
them Factors. These define 
how a brand is seen by 
consumers.
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A brand’s personality is dynAmic, organic and multi-
faceted. Just like in humans, a brand’s personality is 
made up by certain key traits which combine to make 
them who they are.
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Dependable - 
Reliable, rugged, 
high-performance, 
and high-quality.

Distinguished - 
Stylish, prestigious, 
glamorous, and 
- dare we say it - 
upper-class.

Cool - Trendy, 
hip, and gaining in 
popularity.

Established 
- TrAditionAl, 
original, authentic, 
the real deal in its 
category.

Inventive - 
Progressive, 
visionAry, innovative, 
and intelligent.

Let’s have a look at the ten 
BAV personalities.
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Spirited - Fun, 
friendly, kind, 
sociable, and 
caring.

Distant - A tricky 
personality - seen as a 
little bit remote, even 
arrogant, but with strong 
vAlues if used strAtegically.

Accessible - Simple, 
widely available, 
down-to-eArth, 
good vAlue and 
eAsygoing.

Bold - Creative, 
daring, energetic, 
dynAmic... a risk-
taker.

Purposeful - 
Trustworthy, cares 
for customers, 
helpful, socially 
responsible & 
focused popularity.

Which of one do you 
think is the best fit 
with Amazon.com?
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Yup, you guessed it - Amazon.
com’s personality is inventive.

Being Inventive is all about 
being progressive, visionAry, 
innovative, and intelligent.

The brand’s personality strength 
is awesome. Yay! The brand 
exemplifies what it means to be 
inventive in the minds of consumers.
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Nah, 
really?

Distant

What do you think that 
might be?

But there’s more to Amazon.com’s 
personality than just being inventive. 
Consumers see another attribute to 
the brand…
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It’s pretty obvious when you think about it - Amazon.
com also has purposeful vAlues which bring other 
positive attributes like socially responsible, 
trustworthy and helpful to the brand.

All in all, the brand’s personality is 
a blend of the best of inventive and 
purposeful.
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Netflix
Amazon Prime

Amazon

Amazon.com

But, brand guardianship 
isn’t just about looking 
inwards - a brand 
always needs to be 
checking where it fits in 
culture generAlly.

Look at these other 
major brands that have 
the same personalities 
as Amazon.com...
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Pretty telling company the 
brand is keeping, don’t you think?
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So, now we’ve got our 
first building block to 
help creAte our overall 
Amazon.com brand story.
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In the next chapter we are going 
to dig a lot deeper as we take a 
deep dive into the brand’s Equity.
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Issue two - Brand Equity 
 

Issue three - Brand 
Partnerships 

 
Issue four -  Do You Love Me? 

 
Issue five - Brand 

Challenges

Coming Soon...
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BaV’s series of Graphic novels are 
delightfully illustrated, rich in charm 
and colour and custom-written to the 

brand of your choice. 
 

Choose any one of the 57,000 brands in 
our data base and one click brings you 

your chosen Graphic Novel. 
 

Combining deep mind data analytics 
and creative story-telling the series 

presents brand analysis in a new, 
informative and captivating way. 

 
Thought-provoking, insight-driven and 

conSumer-centric, the BaV Graphic Novels 
are a must-read for any brand builder.
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